CREATIVES

BRANDS & STRATEGIES




ATEHTCTBO DKCKAK3MBHbIX PELLUEHWU W
AASA MPEMUMAABbHDBIX BPEHAOB

PaspaboTka bpeHaoB, pekaMHblie KaMnaHuu,
OpeHa OeBesIoNMeHT, cTpaTernm
KOMMYHMKaLWIA 1 BonbLe.

CREATIVES
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STRATEGIES CREATIVES

EXCLUSIVE RELATIONS SUCCESS IS EXPERIENCE.
REQUIERS EXCLUSIVE . .
10-neTHUM onblT cneymanncTtos Creatives

ATTENT ON- B 0bsacTum MapPKETNHIa, PEKJTaMbl ¥

Ou3Heca No3BosMA pa3paboTaTtb
YHUKabHYO CUCTEMY MOCTPOEHMUS
3PDEKTUBHBIX DPEHO-KOMMYHUKaLMNA,
Ecnun Bel xoTuTte coenats busHec

PaspaboTka 1 MHTerpaumsa bpeHaa, 370 He
abcTpakTHaa Marnsa. 9T0 KOHKPETHbIM
NpoLecc, B KOTOPOM HEODXOAMMa TOHKaS
HaCTPOMKa SMOLMOHAIBHOIO U

MHBOPMALMOHHOrO NoAs, ycrellHee, a NpoayKT No-HacToALLEMY
NPUTAMMBAIOLLErO HYKHbIX BalLeMy XEMaHHbIM, TO SKCKJTHO3MBHbIN MOOXOL U
6busHecy mopen. MNpouecc, 6es KoToporo 3PDEKTUBHBIN MHTENNEKTYaIbHbIN PeCcypc
HEBO3MO>XHa rapMOHUS OTHOLLUEHUNI cneunaJinCtoB Creatives o6ecr|ean OJ14A
bpeHaa c notTpebuTtenem. Bac Hanbonee adppekTnBHbIV pe3ysbTarT.

CREATIVES
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WHAT WE DO?




CREATIVE
MARKETING

CepBUC 1 3KCKITIO3MBHbIE PeLLEHUS
B 00/1aCTV MapKeTnHra

CREATIVES
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Marketing strategy

PaspaboTka 1 KOHTPOIb
MapPKEeTVUHIOBbIX CTPaTErnm
B 3ala4M busHeca.

Marketing
research
MapkeTnHrossle

nccnenoBaHus. Pokyc-
rpoynnbl. AHanmM3 pbiHKa.
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Marketing

MapkeTuHr MeHeOXMEHT
nofn katod. Qutsource
MapKEeTUHIOBbIV OTAEN.

CREATIVES
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PaspaboTtka n npounsBoact

pekNaMbl BCEX BUAOB
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Advertising |
campaign -
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PaspaboTka 1 peannsaLus
DeKSTaMHbIX KaMMaHWY

New standard
solutions
PaspaboTka

3KCKITO3UBHbIX
PEKITaMHbIX PELLEHU

Communicatio
n strategies
PaspaboTka

KOMMYHUKALMOHHbIX
cTpaTeruu

Advertising
management

Outsource peknam

H bl U

otoen. ADOHeHTckoe

obcayxmBaHme.

CREATIVES



PRODUCTION 4
& MEDIA

Inhouse nponseoacTBo
TOYHOrO Mefa KOHTEHTa

CREATIVES



Production
service pack

[lakeT
NPOW3BOACTBEHHOIO
obCNyXMBaHNS

|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
o

2

Creative
design content

Pupctunb. bpeHabyk.
Cant. MobunbHoe

NPUIOXEHWE

Creative
audio content

Aynno-opeHanHr,
KOPMNOPaTUBHbIU
rMMH, Co3aaHmne
MY 3bIKM

|
|
|
|
|
|
|
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Special formats

YHUKaNbHbIE PELLEHNS
019 YHUKATbHbIX
HOoCUTenewn

|
|
|
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|
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5 .
Creative
video content

PaspaboTka 1
opraHmzauuns GoTo
1 BUOEO CbeEMOK

|
|
|
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|
|
|
|
|
|
|
|
|
|
|
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-KOHLUEenumnm

OpeHa

CREATIVES
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Brand management

3 \ Outsource bpeHp,
Brand development __amn MeHe[XXMEHT Nog, KITou

PaspaboTka bpeHaa Moo, - - - .
Kntou. [lpoBeneHue
pebpeHanHra.

Brand platform------ - :

PazpaboTtka nnatdpopmel
1 MO3ULLMOHUPOBAHMS
bpeHaa.

Brand analytics------—---—---—---—---—----- - 4

AHanna bpeHpa Ha
COOTBETCTBME 3a4a4am

ownsHeca n LIA.

CREATIVES



DEEP PROCESS CONCEPT
ON EACH PROJECT

MponsBogutens —» MpoaykT
METPUKA BPEHAA
1. JloanbHoOCTb
2. 3
AHK, KoHuenums, CyTb, CywHocTb 6peHpa < 3 O:abTTMEOKynKVI
4. OnbIT noTpebneHua
l 5. [Hpyroe
[MIATOOPMA
JlereHpa Mnccna NHaveunpyanbHOCTb BuaoeHue
l > KATIUTAN BPEHOA

NWAEHTUYHOCTb, NMO3NLUMNOHUPOBAHWE

Bbiropa 6peHpa LleneBas ayautopusa OTAMYMA OT KOHKYPEHTOB CTOVMMOTb BPEHAA

Bm3yanm3au,vm, KpeaTnBHaA KoHUeNnunA PYKOBOJJ,CTBO no 3KCrlyatTaynn 6peHna

l BIMAHUE ®AKTOPOB
MOTPEBUTEJ1b

KaHanbl KOMMyHUMKaLM
l =

MNonynapHasa KynbTypa
lpynnbl BANAHMA
Cutyaums notpebneHus
Komnanwnsa (Cepsuc n t.a.)
KnneHTbl

KaHanbl npogak

NMWNOX/OBPA3 BPEHAA

T

ACCOLUMALUNN (CemaHTHUeckui kog) ——

ounhAcwnN =
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LBUWXEHWE
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PaspaboTtka canwra ans

World Class

PUTM XW3HU J

/hukovka

/
BHYTPEHHWA MUP - |

— ——

1. PaszpaboTrka kpeaTMBHON KOHUENLMN CANTa

2. Paspabotka cueHapws cavTa
KPACOTA 3. [NporpammuposaHue
4. [1pon3BEnCTBO KOHTEHTA
3 | F 5. KOHTpOMb Ka4ecTBa Ha BCeX dTanax
J[A0OPOBbLE
‘ o
CREATIVES



MNpun nogaepxke Rc—a7y UEHTP
MpaBuTENbLCTBA > 7 AMYPCKUN
sz‘r TUTP

3

Obpa3oBaTesibHO- 88 Voo
NPOCBETUTENBCKUN NPOEKT

Turpbl B ropopge

1. PaspaboTka KpeaTUBHOM KOHLEMNLMUU PeKSIaMHOM KaMMaHnm
«Turpel B ropoge» gnsa AHO «Llentp AMmypckun Turpbi»

2. PaspaboTka v peanuzauns ctpaTterumn, oobvegnHmeLien 5
CODbITUM B OUH MacCLITabHbIM NPOEeKT:

1. «[lapap ouknx Kowek»;
2. Tematnyecknn noespn «Turpsbl. Jleonapgbl. B meTpoy;
3. MeponpusaTtue «Turpbl B MyseoHey;

4. «Tnrpbl B KWHO» - MPEMbePAa HAaYYHO-MOMYAAPHOIO
dnnbma «AMypckuin TUrp. NyTb K CBALWEHHON rope» B
neTHeM KnHoteaTpe MyseoHa;

5. CoBMecCTHas akyuuMsa C rpynnov KOMnaHmm «lawmp» B

TOpProBbix LeHTpax Mocksbl (#cnacuturpa). ' -
TUIPbl B TOPO/E

3. PazpaboTka nnntoctpauunin, BepcTka MakeToB, apT-ANPEKLLH

4. Pa3zpaboTka MHTEPHET canTa TUrpbiBropoae.pd C 2 9 M |'Oﬂ g

TUTrPbiIBTrOPOAE.P®


http://xn--b1abbefn9baodp5i.xn--p1ai

1

PazpaboTka koHUenuun
TemMaTUYeCckoro noesna B
MockoBCcKOM MeTpO

Cbop vHpopmMaLum, aHanla;r'h*ﬂW’
CO3maHMe XyAOXKECTBEHHO-
MHPOPMATUBHOIO HaHOHHeHVm Jj

noesaa e

OpraHusaumsa paboTsl 7
MAAIOCTPATOPOB CO BCeW Poccey,
OTODPaHHbIX MO UTOTY KOHKYPCa

BepcTka Bcex MakeToB, pa3pa60T|<a
MHPOrpadnKm, NPEnpPUHT
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PeknamMHasa KaMnaHus
Bt #9 World Class

| 1. PaspaboTka kpeaTuBHoM koHuenuum PK
|
2. CTrpaTtervs peanmsaumnm npoekTa

OpraHusauna doToceccmn co 3Be3aamMm Ha
it NPOTAXEHUW BCETO rofa

g——— . b e S
o

[lpon3BeneHO KOHTEHTa Ha ABa roaa

PaboTa ¢ BegywimmMmn dpoTorpadamm pbiHKa

PaspaboTka AM3anH KOHLENLMM TOroT1MNa

il SR

KOHTpOJ'Ib Ka4deCTBa Ha BCEX 3TallaX
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#FAWORLD CLASS



https://readymag.com/u57631802/WClass/

Awards +7 495 750-C0O-T0

MAAINHOB

EHVA
~OOEKTUBHDIE PEW
bIA PE3YNBTAT

MAKCWUMAIbH
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e aMNCE OTHORTY

VIHTepHeT-
Mara3uH

1.

PaspaboTka

KOHLEMNLUMM Ce
chepe KOMMER
HEeOBUXUMOGT

. PazpaboTka ne

. KoHcanTtuHr no

»pTaﬂ

alfa3nHOB
i i -
BHOV

nNa nnaepa B

KOW

MOHWNPOBaAHWA

DKETUH

. KonvpautuHr, gnsanH, Bep

pa3paboTka NopTana

CREATIVES

— .


http://www.magazinmagazinov.ru/

bPEH NOL KoY
Russian National
Golf Center

,>
RUSSIAN

NATIONAL
GOLF CENTER

THE FLTURE
OF THE RUSSIAN
GOLF

Pecepy, aHanuTuka, koHuenTuHr | [natdopma bpeHaa | HenmuHr | INosnunoHmnposaHme | AgeHTnka U NoAroToBKa pekslaMHbIX MaTepmanos



CanT non KJirou

RNGC.GOLF

1. PaspaboTka KpeaTUBHOWM KOHLEeNUMK canTa ang
Poccunckoro HaumoHanbHoro lonbd LleHTpa

2. PaspaboTka No3nLUMOHVPOBaHNS, KOMUPANT U
pa3pPaboTKka NePBUYHOrO KOHTEHTA

3. KonunpaWtunHr, ansanH, BepcTka 1 pa3paboTka
camTa

MOCMOTPETD


http://www.rngc.golf
http://www.rngc.golf

l. ’

"
® 4 -
B

PaspaboTka KOMMYHaKaLuMOHHON CTpaTerum
napTHepckow nporpamMmmbl LleHTpa AMmypckun Turp
n Poccenbxo3baHka

PaspaboTka kKpeaTneBHOM KOHLEeNUun TB posnrka,
HanncaHne cueHapusa, BegeHne NpoeKkTa

KyprpoBaHMe CbeMOK pofiiKa 1 GOTOCECCUU, a TaKXKe
NOCTNPOAAKLLIHA

P M o) D03/030 = o

https://www.youtube.com/watch?v=Hi4eHnLKlps



https://www.youtube.com/watch?v=Hi4eHnLKlps
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PazpaboTka Tpex KoHUenumMmn KoMMyHUKaumnm B MHporpacduryeckux BUGEo
01 MEPONPUATUIA: BbiICTaBOYHbIN cTeHA «lpocBelweHne», 3aBTpak
[yoepHaTopoB. u [MaHenbHasa Ceccusa (coemecTHo ¢ BLLID).

-


https://www.youtube.com/watch?v=8FoudXcCbi8
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M3aWH MOo4 KoY
na AspoaKkenpecc

«Mpobyn un
NOJIb3yUCA»

1.

T= OB e A

CTpaTeruyeckuy aHanm3a LLesieBon ayantopmm
PaspaboTka amsanH KoHUenumm

PaspaboTka bpeHabyka

[TooBeneHme poTo ceccum

[oqoBOE AM3aH 0bCAYXKMBaAHNE KaMMNaHNM
[TpoM3BOACTBO BCEX MAKETOB KOMMYHMUKALMY

[lponzBoacTBO peknambl




oHLenums
100 ABVKEHUS
TPUAOXKEHWSA Samsung

«JKXuBble CTpaHULbI»

BOUHA U MUP
J1. H. TOJICTOWU

1. CrpaTernyecknim aHanma LLeneBon ayantopum

2. PazpaboTtka cTpaTernm sanycka u
NPOOBVXEHNA MPUTOXEHUA B UHTEPHETE

3. PazpaboTka kpeaTMBHOM KOHLUEMLMN BUOEO-
pekambl

XXUBbIE
CTPAHULLDbI

SAMSUNG

4. [lpon3BoACTBO pekambl

) i i Sl



THE RINK

S KENSSREW G C | Y@ ™U B

2Ll

Pa3paboTka bpe
KOMMIeKca 3UMHIX
Da3BfIeYeHUN 04

Skolkovo Golf Club

PaspaboTka bpeHpa nopg ktou
[Tnatpopma bpeHaa

CTpaTermsa 3anycka npoekTa
PazpaboTka ArsanH KOHLUEMNLNK
PaspaboTka bpeHobyka

KOHTpOIb KavecTBa Ha BCEX 3Tanax
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~ World Class
- The Book

-
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1. Crpaternyeckni aHanus ayantopum
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= 2. Paszpabotka nnaTpopmbl bperaa
World Class

-
.
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PaspaboTtka bubnvmn bperHpa

PaspaboTtka bpeHabyka HOBOro
MOKOJIeHNS

. KpeaTrBHOE 0bcnyxmnBaHne bpeHaa



CREATIVE OWNERS

OcHoBaTenu Creatives - 3170
KOMaHOa NpodeccMoHanoB B
chepe MapKeTNHra,
TBOpYeCTBa U busHeca.

10-neTHMM onbIT PpaboTbl
COTPYOHWKOB NMO3BOAET HaM
KBaMPULIMPOBAHHO
MNOAXOOUTb K BbIMOJTHEHMIO

CaMbIX CJTIOXKHbIX 3ada\.

Yury Efremov

Business development,

CEO

Vasily Greshnev

Business development,
business strategies,

COO

marketing strategies,

Alexander Prokofiev

Brand development,
brand strategies,

CVO

CREATIVES



Brands friends

]
SAMSUNG SKOLKOVO NESPRESSO
MO Worli blass T oo

CETb ®UTHEC-KAYEO0B Na1

CREATIVES



3ACTABBTE CBOWM BPEHA
PABOTATb HA BAC.




